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Friends Provident International research shows increase 
in number of females in UAE with critical illness cover  
 
 
Date: October 2017  

 

Research commissioned by Friends Provident International (FPI) – and conducted by YouGov for the third 

consecutive year - has revealed an increase in the number of UAE resident females who have insurance against a 

serious illness. 

Slightly less than one quarter (24 per cent) of the 396 female respondents surveyed said they have critical illness 

insurance in place. This represents an increase of one third, when compared with the 18 per cent who claimed to 

have this cover at the same time last year.   

The number of females with life insurance has also increased significantly, with almost half of respondents (46 per 

cent) having cover, compared with just 37 per cent in last year’s survey.  

Chris Divito, Managing Director, Middle East and Africa at FPI said: "It’s pleasing to see that more and more 

women are realising they need cover, and are taking steps to protect themselves and their families against the 

consequences of suffering a serious illness or accident, or premature death. However, the research shows that 

overall just 25 per cent of UAE resident females have critical illness insurance and fewer than half the women 

surveyed have life insurance.  In my opinion this is way below the level it should be, and I am concerned that people 

may be overlooking the importance of life and critical illness insurance as part of their financial planning.” 

The research shows that 38 per cent of females without critical illness insurance cited the reason for not having such 

cover as being ‘…unfamiliar with the concept’ – the same percentage as in 2016.  

According to the World Cancer Research Fund, breast cancer is the most common cancer in women worldwide, with 

nearly 1.7 million new cases diagnosed in 2012, and is the second most common cancer overall. It represents about 

12% of all new cancer cases and 25% of all cancers in women.  

World Health Organisation statistics for the UAE show that while women have a greater life expectancy, living on 

average two years longer than men, their death is more likely to be caused by a critical illness such as cancer, 

cardiovascular disease or Alzheimer’s disease. 

Chris Divito commented:  

“It is concerning that, despite the significant increase in the number of females with cover, almost two-fifths of the 

women surveyed remain unfamiliar with the concept of critical illness insurance. That is something that needs to be 

addressed by the industry, and at FPI we will be redoubling our efforts in terms of educating the general populace on 

the benefits of having such cover in place. 

As October is Breast Cancer Awareness Month, it is a good time for women to review their situation and to 

determine whether they have adequate protection in place. Even if they are not the family breadwinner, I would urge 

them to consider the impact on their family situation if they contracted breast cancer or another serious illness.   

Having critical illness insurance brings invaluable peace of mind as it means that you have control over your future if 

the worst should happen. For example, if you make a valid claim on a critical illness plan, you can decide if and 
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when you want to return to work. It can also make your life easier if you need to employ someone to care for you and 

your family while you recover. 

I encourage all women to take control of their situation and speak with a financial adviser, who can determine the 

level of cover that may be required, and advise on a range of products that will mitigate the impact a serious illness 

would have on their lives.” 

 

Ends 

 

This is the first in a series of releases covering the research findings.  

Research undertaken by YouGov between 23 and 30 August 2017 – total number of respondents 1006 

2016 research undertaken by YouGov between 3 and 10 August 2016 – total number of respondents 503 
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siobhan.graham@hkstrategies.com 
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Tim Hughes Brand, Marketing and Communications Manager 

 Friends Provident International 
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Notes to Editors 

 

About Friends Provident International 

Friends Provident International (FPI) provides life assurance, pensions and investment products in Asia, the Middle East, the 

United Kingdom – and other selected markets – and is part of the Aviva Group. 

We have over 35 years’ international experience, offices in Hong Kong, Singapore, the United Arab Emirates and the Isle of Man, 

and more than 500 staff worldwide. 

See www.fpinternational.com for further information on Friends Provident International. 
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• Aviva provides life insurance, general insurance, health insurance and asset management to 34* million customers, across 16 markets 

worldwide 

• In the UK we are the leading insurer serving one in every four households and have strong businesses in se lected markets in Europe, 

Asia and Canada. Our shares are listed on the London Stock Exchange and we are a member of the FTSE100 index.   

• Aviva’s asset management business, Aviva Investors, provides asset management services to both Aviva and external cl ients, and 

currently manages over £245 billion in assets. 

• Aviva helps people save for the future and manage the risks of everyday life; we paid out £24.6 billion in benefits and cla ims in 2014. 

• By serving our customers well, we are building a business which is strong and sustainable, which our people are proud to work for, and 

which makes a positive contribution to society.  

• The Aviva media centre at http://www.aviva.com/media/ includes company information, images, and a news release archive.  

• For an introduction to what we do and how we do it, please click here http://www.aviva.com/about-us/aviva/ 
 
• For broadcast-standard video, please visit http://www.aviva.com/media/b-roll-library/ 
 
• Follow us on twitter: www.twitter.com/avivaplc/  
 
* Before the deduction of Aviva and Friends Life overlapping customers. 
 
IMPORTANT INFORMATION 
 

Friends Provident International is a trading name of Friends Provident International Limited and Aviva Group PLC (for business 

conducted outside the United Kingdom). 

 

Friends Provident International Limited 

Registered and Head Office: Royal Court, Castletown, Isle of Man, British Isles, IM9 1RA. 

Incorporated company limited by shares. Registered in the Isle of Man, number 11494. 

Authorised by the Isle of Man Insurance and Pensions Authority. 

Provider of life assurance and investment products. 

 

Authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and the 

Prudential Regulation Authority. 

 

Authorised by the Office of the Commissioner of Insurance to conduct long-term insurance business in Hong Kong. 

Registered in the United Arab Emirates as an Insurance Company (Registration No. 76). 

Registered with the Ministry of Economy as a foreign company (Registration No. 2013):  Registration date 18 April 2007. Authorised by 

the United Arab Emirates Insurance Authority to conduct life assurance and funds accumulation operations. 

 

Registered in Singapore No. F06835G. 

Licensed by the Monetary Authority of Singapore to conduct life insurance business in Singapore. 

Friends Provident International is a registered trade mark of the Aviva Group. 
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